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lTomorrow,
s Today with an Idea




We make Change

We help you thrive in your pursuit of next




We are
1 he Consulting Agency

We are a Consulting Agency.
We help our clients create growth and added

value by any means necessary. Strategists, consultants,
creatwes, and technologists. ..
United to be the partner of tomorrow's needs.

Not yesterday's.”
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We are a team of experienced consultants who
are aware of the strategic issues faced by brands
and organizations.

We are passionate about our work and guided
by a strong value: Ethics.

Working with ethics and integrity has always
been and will always be the best way to do
things.

We are an Independent agency and we place
great importance on our relationships with our
clients. Availability and trust are part of our
fundamentals.
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Farouk REZGUI Nahla REZGUI Latifa BEN TURKIA Youssef DHAOUI Esther TEIXEIRA Omayma BOUALI
Strategic & Creative Strategic Communication New Business Director Digital & Innovation Strategic Communication Key Account Manager
Consultant Consultant Consultant Consultant
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Chaima DRIDI Houssem BEN AISSA Med BARKAOUI Raouia KHEDR Alexandre CHAULET Sami SNOUSSI
Social Media Manager Senior Digital CTO PR Consultant Creative Director Producer /
Consultant Photographer / Director
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M’hamed HNIA Ghassen ALJANE Selma MESSAADI Salem OUN Emna BEN SALAH Wafa ACHOURI
Senior Art DIRECTOR Senior Art DIRECTOR Copywriter Roughman / Art Director Creative Consultant Traffic / Studio Chief

/ Motion Designer



Farouk REZGUI - Senior Communication Consultant

Experience:

Since 2022 - Sport Business - Executive Board Advisor

Since 2014 - RRC Worldwide Paris/Tunis- Associate Founder - Creative & Strategic Consultant
2008/2014 - Grey Tunis / Grey Mena - Business Director

2008/2008 - DDB - Strategic Planner

2004/2007 - JWT Paris - Strategic Planner

2003/2004 - Aegis Media Carat Paris - Chef de publicité

Degree:
ISG Paris, Master en communication globale et information

ISG Paris, Master en management

References:

World Bank Group, Expertise France, GlIZ, UBCI, Fondation Biat, Mazda Automobile, Renault, Unicef, Henkel, Altadis, Sony Ericsson, Unilever, P&G, Volkswagen, Audi, Citroen, SFBT,
STIl, Samsung, GlZ, UPL, Florident, California Gym, Sotim, Confortex, Africlnvest, GSK, Sanofi, Poulina, Business Med, Ooredoo, Président, British Council, Peugeot, Fnac/Darty,
Deloitte, Banque Centrale de Tunisie, Promises, Smart Capital, HSBC, BNPP, BIAT, QNB, BTK, Attijari Bank, Arab Bank, Banque Populaire du Maroc, Byblos Bank Lebanon,

Assurance Carte, Lloyd, Tunisian Investment Authority, Merryl Lynch, Bangque Mondiale, ING Direct, etc.

Expertises & Skills:
Marketing Strategy, Communication strategy, Creative Strategy, Digital Marketing, Digital Transformation, Market analysis, Corporate Branding, Consumer

Branding, Social Media, Corporate Communication, Media Strategy, Project Management, Social Media, UX, growth hacking, Consulting, etc.



Nahla REZGUI - Senior Communication Consultant

Experience:

Since 2016 - RRC Worldwide Paris/Tunis- Associate Founder - COO
2018-2022 - Alpha Sport - General Manager

2007-2016 - Publicis Impact - Client Servicing Director

Degree:
ISG Tunis - Master En Commerce International
ISG Tunis - Maitrise en Marketing

References:

Fondation Biat, Assurance Carte, Carrefour, Tuc, Prince de LU, Beck's, Celtia, Stella, Boga, Stil, Cristaline, Marwa, Melliti, Safia, Garci, Whirlpool, Lesueur France, Hyundai, Ford,
Renault, General Motors Algérie, Programme de valorisation et protection du patrimoine culturel en Algérie UE, Total Tunisie, Randa, Business Med, Valeur Absolue, Gillette, Crest
Oral B, Duracell, British Council, Unilever, Peugeot, Expertise France, etc.Zitouna Banque, UIB, ATB, Banque populaire de Mauritanie, GlZ, Peak Sports, Biat...

Expertises & Skills:

Marketing Strategy, Communication strategy, Creative Strategy, Digital Marketing, Strategic Planning, Advertising, Client servicing, team management,
Event, RP, Corporate communication, Media strategy, media buying, brands, Branding, Tv production, production Print, Marketing Strategy, Creative
Strateqgy, Digital Marketing, Market analysis, Corporate Branding, Consumer Branding, Project Management, Social Media, Training, etc. al Media, etc.m



Latifa BEN TURKIA - New Business Director

Experience:

Since 2024 - RRC Worldwide Paris/Tunis - New Business Director
Since 2021 - Aaylaa - Founder and CEO

2014/2022 - Ets Ben Turkia - Founder & COO

2018/2021 - L'exquise - Paris- CEO

2013/2019 - Parisis - Cadre Export

2011/2013 - UGD Optique, Paris - Responsable développement
2010/2011 - Mory - Cheffe de projet

Degree:
Université Paris-Sorbonne, Licence en Langues Etrangeres Appliguées
ISG Paris, Master en Conduite de projet, entreprenariat et droit des affaires

References:
Hotel Le Crillon, Groupe Thalgo, Hotel du Ritz - Paris, Croisiere Jaune - Paris, Parisis Parfum - Paris, SILMO, UGD Optique, la voix de I'enfant, Aaylaa, Roland
Garros, Hippodrome de Longchamps, Prix Diane, Hermes, Salon de I'automobile, Salon de l'agriculture, ..etc.

Expertises & Skills:
Marketing Strategy, Conduite de projet, Supply chain, Négociations tarifaires et suivi comptable, Consumer Branding, Corporate Communication, Project
Management, prospection et développement commercial, Recherche de sponsors...etc.



Houssem BEN AISSA - Senior Digital Strategist - Digital Expert

Experience:

Since 2022 - Sport Business - Founder & CEO

Since 2016 -RRC Worldwide - Senior Digital Strategist - Digital Marketing Expert
Since 2017 - Adonnect - Founder

2013/2016 - MediaCom- Media Director

2012/2013 - Grey tunis, Digital Planner

2009/2012 - Access to E Business - Consultant Webmarketing

Degree:
IHEC Carthage, Maitrise en hautes commerciales, spécialité commerce international

References:

Sommet de la Francophonie, Expertise France, GlZ, TIA, UBCI, Fondation Biat, Peugeot, Darty/Fnac, Aramex, Deloitte, OST, Biat Labs, Promises, Université Centrale, Samsung,
Volkswagen, Audi, Seat, Skoda, SFBT, STIL, Vitalait, Hamadi Abid, Selecta, Confortex, IDP- Brianform, Café Ben Yedder, Café Bondin, P&GC Head & Shoulders, Always, Gillette,
Pampers et Oral-B, BTK, Sanofi, Panasonic, Topnet, GlobalNet, Géant, Orange, Tunisie Telecom, Tunisiana, Ooredoo, British Council, BIAT, BTK, Attijari Banque, Assurance Carte,
QNB, TFBank, Llloyd Assurances, Tunisian Financial Harbour, Tunisie Valeur, Assurance Carte, Peak Sports, Minbar, Peugeot, Fnac/Darty, etc.

Expertises & Skills:
Media stragey, mediaplanning, media buying, Digital Marketing, social media, Google search, Google Adwords, Google Adsences, media buying, web, Data,
data analytics, client servicing, Performance Marketing, Marketing automation, etc.



Alexandre CHAULET - Creative Director/Art Director

Experience:

Since 2022 - Creative Ad Schook - Professor

Since 2017 - RRC Worldwide - Executive Creative Director
2012/2017 - Memac Ogilvy Label - Associate Creative Director
2010/2012 - Grey tunis - Art Director

2004/2010 - Agence CAC&R - Graphic Designer - Print Producer
2003/2004 - C Productions chromatigues, Webdesigner

Degree:
College Lassalle International - DEC, Infographie et Multimedia

References:

World Bank, GlZ, Expertise France, OSS, UBCI, Assurances Carte, Fondation BIAT, Biat, Delice Danone, Samsung, Volkswagen, Hamadi Abid, Selecta, Sotubi, SFBT, P&G, Head &
Shoulders, Always, Gillette, Pampers et Oral-B, Ooredoo, Carrefour, Peugeot, Citroen, ISIE, QFF, L'épi d'or, Sotuchoc, Africlnvest, 3ish Tounsi, Confortex, Unilever, Valeur absolue,
British Council, Nouvel Air, Henkel, Air Liquide, Sanabel Carthage, ONTT, Deloitte, Promises, Fnac/Darty, Attijari Bank, Webank, BTK, Arab Bank, QNB, Zitouna Banque, UIB, LLoyd,
Bangue Centrale Tunisie, AICD (Agence Italienne pour la cooperation et le développement), OIM, EFE, etc.

Expertises & Skills:

Marketing Strategy, Commmunication strategy, Creative Strategy, Branding, Consulting, Creative Direction, Creative Art Direction, Graphic Design, design,
Illustrator; DOP; production print, webdesign, Advertising, screenwriting, UX design, TV prod, etc



Ghassen Aljane - Art Director

Experience:

Since 2021 - RRC Worldwide - Senio Art director / Graphic Designer
2019/2021 - TBWA Point carré - Art director / Graphic Designer
2019/2019 - Tracy - Art director / Graphic Designer

2016/2018 - Movida - Graphic Designer / Art director

2014/2016 - Grey Tunis - Graphic Designer / Art director

2012/2013 - Taktik - Graphic Designer

\ M

M ISIMG Gabeés, Maitrise en informatigue et multimedia

Degree:

References:

Giz, World Bank, UBCI, Assurance Carte, Fondation BIAT, Peak sports, GlZ, EOT, Ooredoo Algérie, Volkswagen, Audi, Peugeot, SFBT, Délice, Danone, Assurance Carte, Hamadi Abid,
Ministere des affaires intérieures et de l'environnement, Baguette, Sanofi, Nestlé, Natilait, Peaudouce, Faderco, Promasidor, Papillon, Fnac Darty, Sidi Daoued, Nouvel Air,
Gourmandises, Airbus, Smart Capital, Fnac Darty, Kubiweb, Diabolo Web, Eneo Digital, BIAT, Attijari Bank, Webank, BTK, Assurances Carte, LLoyd, Banque Centrale Tunisie,
TFBank, Al Wahda Bank Libya, Attijari Banque, Afric Invest, QNB, TFBank, Musée de la Monnaie, etc.

Expertises & Skills:

Marketing Strategy, Commmunication strategy, Creative Strategy, Branding, Consulting, Creative Direction, Creative Art Direction, Graphic Design, design,
Illustrator; DOP; production print, webdesign, Advertising, screenwriting, UX design, TV prod, etc.



Sami SNOUSSI - Photograph/Creative Consultant/Producteur

Experience:

Since 2016 - Creative Consultant, Producteur

Since 2008 - Final Frame - Managing Director, Photographer

2015- 2016 - Essted - enseighant expert

2016 - 2017 - Esac -enseighant expert

2019 -2020 ISBAT -enseignant expert

2009 - Elite Model look - Photographe officiel de 'agence Elite Model Look
2008 /2010 - Art & Champagne Bruxelles - Directeur de création
2006/2008 - MEMC France - Directeur Artistique

2004/2006 - Propaganda production - Assistant de production

Ty

Degree:
ESAC Gammarth - Diplome National en audiovisuel et cinéma spécialité Image
ESSTED Denden - Dipldme National en technologie di design spécialité publicité audiovisuelle

References:

Ooredoo, Tunisie Telecom, Orange Liberia, Orange Cote d'ivoire, UBCI, Fondation Biat, Baic, Biat, Assurance Carte, Nouvel Air, California Gym, Poulina, Coca Cola, Fanta, Ooredoo,
Tunisie Telecom, Orange Liberia, Orange Cote d'ivoire, Delice Danone, Vitalait, SFBT, Boga, Safia, Plus. De 300 campagne publicitaire en photoshoot, direction photo, assistanat...

Expertises & Skills:
Creative, Direction, Photo Director, DOP, Screenwriter, photograph, Graphic Design, Art Direction, Production photo, TV production, Producet.

*



Mohamed BARKAOUI -CTO

Experience:

Since 2015- RRC/Fullab - CTO

2009/2014- SBT Kangooroo- CTO WEB

2007-2009- Equinoxe Groupe Keyrus - Web Department Director
2006/2007- Aldebaran Eurocom publicité - Communication Officer
2004/2006- Cortix (Offshore) - Technical Team Leader

2003/2004- Equinoxes - Project Manager

2001/2003- Get Xerox - Project Manager

Degree:
ISET Rades, BTS Technigues de Commerces Spécialités Promotion et publicité

References:

Diabolo web, Groupe Accord, Fondation Biat, Peak, Kubii, Kubiweb, Cepex, Tunisair, businessnews, ATB, EST, Attijari Bank, Sancella, Office National de |'artisanat, Premier
Ministere, Stusid Bank, BIAT, SME, Stade de France, Norbert Dentressangle, Assurance Biat, MAE, Fipa, etc.

Expertises & Skills:

Web (PHP, Mysql, postgresql), Digital Marketing, integration multicanaux, wordpress, drupal, prestashop, framework symfony, laravel, cakephp, mobile
dev(android + iOS), angular js, react js, SEO, typo3, hosting welb, applicative security, Hacking, HTML, HTML 5, CSS, JS, UX, Agile/Scrum instructor, etc.



Youssef DHAOUI - Senior Digital Consultant

Experience:

Since 2020 - RRC Worldwide Paris- Associate

Since 2018 - Senior Digital Consultant

2016/2018 - ADUX - Product Owner

2013/2015 - Local Media / ADUX, Digital Product Manager
2012/2013 - Grey Interactive, Digital Planner

2009/2012 - SBT Digital, Coordinateur de projets web
2006/2009 - Absys Cyborg Equinoxes, Account Manager

Degree:
IAE Nice, DEA Sciences de Gestion
IAE Nice, Maitrise en Science de Gestion

References:
Believe, Adux, Google, Facebook, Konbini, Le démotivateur, Poulina, Sonobra, Ooredoo, Attijari Bank, QNB. P&G, Volkswagen, Samsung, GlZ, Florident, GSK,
Sanofi, GlZ, Groupe Accor, Cepex, Tunisair, businessnews, ATB, EST, Attijari Bank, Sancella, Office National de l'artisanat, Premier Ministéere, Stusid Bank,

Fondation BIAT, Biat...

Expertises & Skills:
Product management, Digital transformation Consultant, Process Modelisation, Agile Instructor / Scrum master, Project Management (Scrum / Kanban),
Digital Marketing, UX, RMedia, Social Media, Digital Marketing, Web Dev, Big Data, Programmatic Advertising, Innovation, SI.



Sandra TEIXEIRA - Senior Strategic Consultant

Experience:

Since 2019 - RRC Worldwide - Marketing & Business Transformation Consultant
Since 2019 - Marketing Professor IONIS Group Paris

Since 2019 - Marketing Professor EMLyon

2017/2019 - Quobuz - Chier Marketing Officer

2012/2017 - KGB (118/2018 brands ) - Chief Marketing Officer

2010/2012 - Havas Worldwide Paris - Global Associate Director

2007/2010 - TBWA Corporate - Global Senior Business Director

2003/2007 - IWT - International Account Director

1999/2003 - BETC - International Account Superviser

Degree:
INSEAD, Transitioning to general Management
EM Lyon, Master Marketing and international Management

References:
Rolex, Lu, Petit bateau, Wanadoo, St Hubert, Bounty, Télé 2, Expertise France, Cargill Europe, Arecelor Mittal O-l Europe, EDF, Sodexo, Sephora, Orange, Darty, Essec, 112/218, 118 the
number, Qobuz, Dexia Bank, Natixis, HSBC, BNPP, Merryl Lynch, 118 Money

Expertises & Skills:

Corporate Communication, Marketing and Communication strategy, Stratégie créative;, Marketing Digital, Transformation Digitale,, Consumer Branding,
Social Media, Media strategy, Project management, Brand & business strategy, integrative value creation, change management | Blue Ocean practitioner

etC. m



Selma MESSAADI- Copywriter

Experience:

Since 2019 - RRC Worldwide - Copywriter

2019-2020 - Express Co Montreal - Agent Marketing Direct

2018-2019 - 355G BBDO - Copywriter

2017-2018 - Box Advertainment - Social Media Manhager

2016-2017 - RRC - Social MEdia Manager

2012- 2017 - Assistante réalisateur Freelance (Propaganda, Ulysson, Final Frame, Time studio)

Degree:
Université Paris Est Marne La vallée - Master de recherches — Cinéma et audiovisuel
INnstitut Supérieur Art et Multimédia — Licence appliguée — Cinéma et audiovisuel

References:

Kubiweb, Eneo Digital, Diabolo Web, Délice danone (danette, danao, Gouta, Delio), Sonobra (Diva, Tropico), Mall of Sousse, Fnac/Darty, Immobiliere lammar, Thon la goulette,
Université centrale, Deloitte, Promises, Ministere des affaires sociales, BH, Lloyd assurance, Assurance Carte, Biat, Fondation BIAT, Central bank OF Tunisia, GlIZ, TIA

Expertises & Skills:
Screenwriting, copywriting, Advertising, Video editing, Project Management,Art Direction, Assistanat, TV production, Community management, reporting,

Content, etc.



Salem OUN - lllustrateur/ Graphic Designer /Motion designer

Experience:

Since 2018 - RRC Worldwide - Illlustrateur/Graphic Designer / Motion Designer
Since 2016 - ESAAD Tunis - Enseignant Expert

Since 2016 - ESSTED Tunis - Enseighant Expert

2015/2016 - ISAM Gafsa - Vacataire

2013/2018 - Dotpower - Graphic Designer

2011/2013 - Freelance Graphic Designer

2009/20011 - Agence Morbiket- Graphic Designer

Degree:
ESSTED, Dipldme national en Design

References:
Assurance Carte, UBCI, OSS, Biat, Fondation BIAT, World Bank Group, Expertise France, Kubiweb, Eneo Digital, Diabolo Web, Fondation Biat, Vermeg, Fipa, Africlnvest, Unilever,
Solid, Helios, J&3, Gillette, Duracell, Oral B, Baic Kenbo, British Council, Opel, Bangue Centrale de Tunisie, Deloitte, OST, Fnac/Darty, etc.

Expertises & Skills:
lllustration, Création publicitaire, Direction artistique, design graphique, Webdesign, Motion Design, Bande dessinée, Storyboard, illustration graphique,
Edition, Animation 2D/3D, Stop motion etc.



Emna BEN SALAH - Creative Consultant

Experience:
Since 2019 - Pink Hindi Founder and Creative Director - Handcraft fashion brand

Since 2015 - RRC Worldwide - Consultante Creéative

2012/2014 - Grey tunis / Grey Mena, Directeur de Création Associé
2008/2012 - Grey tunis, Directeur Artistique

2007/2008 - 35G BBDO - Graphiste

Degree:
ESSTED, Dipldme national en Design

References:
UBCI, Assurance Cate, BIAT, World Bank Group, Expertise France, Poulina, Sonobra, Ooredoo, Attijari bank, BTK. P&G, Volkswagen, Audi, Citroen, SFBT, Samsung, GlZ, Florident,
GSK, Sanofi, UPL, GlZ, Salima, Fondation Biat, Helios, California Gym, Business Med, Le Club, J&3J, Deloitte, Promises, Fnac/Darty, OST, Peugeot, Arab Bank, QNB, Zitouna Banque,

UIB, Lloyd, Bangque Centrale de Tunisie.

Expertises & Skills:
Design, lllustration, Creative Direction, fashion stylist, Branding, Communication, web design, Art Direction, Design graphique, design, production print,

conception créative, webdesign, conception, TV production, direction creative, Branding, ux design, etc.



Omayma BOUALI - Key Account Manager

Experience:

Since 2022 - RRC Worldwide - Key Account Manager
2022 - Jawhara fm - Producer

2019 - Express fm - Journalist , writer

2018 - Télévision Tunisienne - Journalist National TV
2017 - Media Smile - Journalist , writer

.
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Degree:
|PSI, Master de recherche en Sciences de I'Information et de la Communication
|PSI, Licence fondamentale en Sciences de I'Information et de la Communication

References:
World Bank Group, GIZ, UBCI, Banque Centrale de Tunisie, Assurance Carte, Darty, CTAMA, FNAC, Sharjah TV, OSS,

Expertises & Skills:

Marketing Strategy, Communication Strategy, Digital Marketing, Digital Transformation, Corporate Branding, Social Media, Corporate
Communication, Media Strateqgy, Project Management, Fact Cheking, Story Development, PR Specialist, Writing, editing and submitting copy.



Raouia KHEDHER- PR Consultant

Experience:

Since janvier 2021- Présent : Production de podcast « Ma vie en VF » soutenu par LIFT
Since 2020- Présent : Productrice de podcast

Since 2018- Présent : Rédactrice en chef du magazine « Femme de Tunisie »

Since 2015- Présent : Formatrice en media training et communication

Since 2013- Présent : Animatrice modératrice de débats/ Maitresse de cérémonie
Since 2012- Présent : Animatrice/ productrice a RTCI

2009 : Architecte

Degree:
Diplome de DSA « Diplome de spécialisation en Architecture » Paris La Villette

References:
OCDE, Fondation Drosos, L’artisto, Emergence Partners, Kulturakademie Goethe Institut, Inco Group, Uniseco, IFT, RTCI, Magazine « Femme de Tunisie », IFT, M Tunisia, magazine « Opinions ».
UBCI, OCEDE, Carte Assurance,

Expertises & Skills:
Rédaction journalistique- Rédaction en chef- Animation et production radiophonique- Animation événements et tables rondes-Modération- Relation presse.

*



M'’hamed HNIA - Graphic Designer / Motion Designer

Experience:

Since 2023 - RRC Worldwide - Graphic Designer

2019/2023 - BW Digital - Lead Graphic Designer / Motion Designer
2022 - | See Agency - Lead Graphic Designer / Motion Designer
2021 - Anava/ Lobsters Prod - Graphic Designer / Motion Designer
2020 - Telvza TV, - Graphic Designer / Motion Designer

Degree:
ESPRIT, Tunis, Tunisia — National IT Engineering Diploma

References:

UBCI, Carte Assurances, Expertise France,Fédération Francaise de Boxe, Fédération de Football des Comores, Utopia, Wok Thal, Fedération Tunisienne des
Cinéastes Amateurs, Enactus Esprit ICT, Guide in Dubal, YBL, Dubai Xcursions, WKars, G La Dalle, Baguette & Baguette, Dubai Prestige Boat, Easy Drive +,
Eddy Benny Conciergerie, Clinigue Ophtalmologique de Tunis, Propann, Hors Temps etc...

Expertises & Skills:
Adobe Photoshop, Adobe Illustrator, Pack Office, Premier pro, Illustration, Création publicitaire, design graphique, Webdesign, Motion Design, Bande
dessinée, Storyboard, illustration graphique, Edition, Animation 2D/3D, Stop motion etc.



Wafa ACHOURI - Graphic Designer

Experience:

Since 2021 - RRC Worldwide - Chef de studio

2017/2021 - Freelance Art Director

2016/2017 - Memac Ogilvy LABEL - Traffic Manager
2010/2016 - Grey Tunis - Traffic Manager & Chef de Studio
2009/2010 - Grey Tunis - Graphiste senior

2003/2007 - Ag Partners - Graphiste

Degree:
2001 - 2003 : Art graphique - Publication Assistée par Ordinateur (PAO)

References:

Carte Assurances, Selja. Samsung, Ruspina, Total, Activia, Cepex, Emirates, GlZ, Lucosade, OilLibya, Gillette, Always, Ariel, Pantene, H&S, Mr Propre, Braun, Pringles,
Lenor, Venus, Febreze, Duracell, Pampers, Koleston, Wella, Crest/OralB, Fixodent, Herbal essence, Beldi, Boga, Stil, Pt Frais, El Maraa, Jaw, Matinel, Sandy, Safia,
Marwa, Cristaline, Garci, Volkswagen, Audi, Seat, Biat, Assurances Selim, BTK, QNB, BNA, TFBank, Attijari bank, Le Moulin, Florident, Novartis, Sanofi Aventis, etc.

Expertises & Skills:
Design, Branding, Communication, web design, Art Direction, Design graphique, design, production print, conception créative, conception, TV production,
direction creative, Adobe Photoshop, Adobe lllustrator, Adobe InDesign, etc.



Chaima Dridi- Social Media Manager

Diplomes:

Master professionnel d'anglais de communication- L'Institut Supérieur des Langues de Tunis (I'ISLT),
Langues:

Francais - Courant

Anglais - Professionnel

Arabe - Courant

Expérience Professionnelle : 6 ans d’expérience

Depuis 2019 - RRC Worldwide Paris/Tunis- Social Media specialist
Depuis 2021 - Adconnect - Social Media Manager

2019/2021 - Infochallenge - Community Manager

Références:

Biocoop France, Expertise France, Nastati3, UBCI, Carte assurances, Beko, Fondation Biat, Peugeot, Darty/Fnac, Llloyd Assurances, Citroén, Société Des
Ciments De Gabes- Groupe Secil, BIAT, ...etc

Expertises:
Customer Services. Social Media Strategy, Copywriting, Community management, social media, Writing skills, Project Management, etc

*



What we Do ?

Created In 2014, our agency combines
marketing and communication consulting,
design, Content creation and technological
InNnovation In the same value chain to serve
the performance of our clients.

We are a multidisciplinary team of experts
consisting of strategists, consultants,
creatives, and technologists whose mission Is
to generate value and support the ambition
of our clients.




Where we Aye ?

Paris Tunis

6 Rue de 'Armaillé, 23 Rue du lac Malaren,
75017 Paris 1053 Tunis
-rance Tunisia
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What we Do ?

Communication Advisory Content Marketing Technology



Group Expertise

tdRRC
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Our Network of Partners
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We Worked WITH
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We Make Change

-Nhance
Performance.

-Nngage
Audience.

We
Unlock

Opportunities.

We

rain

Entrepreneurs.

We

-Ntertain
People.

We

Create
'lTools.

Transform
Business.




We Drive Change
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Evénements a venir

28 SME Triathlon Challenge -
AVR Etape SFAX

19 @ Tunisia (o=s)
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24 The Carthage Race Marathon
revr International 5éme édition

Creation of the first platform that
centralizes registrations for all events
organized by SME. The platform
positions SME as a major player in the

organization of AIMS [AAF certified
sporting events, promotes Tunisia as a
global destination for sports tourism,
and collects a qualified database on
runners.




We Train Entrepreneurs

FO FLAT6LABS founpir -
INSTITUTE We support future entrepreneurs

"\ through training sessions, coaching, and

mentoring on the main support,
INncubation, and acceleration programes...

#SAMSUNGFASTTRACK

\

L";ﬂﬁg l I BLOOM




We Transform Business

"Transtforming customer acquisition channels for Carte and promoting upselling.
Converting Carte customers into users of the application to facilitate the management
of their files (subscription, viewing reimbursements, etc.)



https://www.youtube.com/watch?v=61y2PPXI50g
https://www.youtube.com/watch?v=uClwUofBH64

We Design Brands

BAGIT

SANDWICHES, SALADS & MORE

NAME OF THE DIH!

Creation of fast-food brand
concepts: 1dea, concept,
menu, Branding, Pricing
positioning strategy, etc.




We Design Brands

CALIFORNIA
N GYM B

Redesign of California Gym's positioning, Rebranding, Diversification of the oftfer,
Creation of California Food Express Spaces in California Gvym Clubs...

CALIFORNIA
N GYM

CALIFORNIA
NGYM

CALIFORNIA
ECYM

CALIFORNIA
NFOOD L LN

CALIFORNIA
N GY M

enjoy the difference




We Create Tools

ENTREPRISES ETUDIANTS PLATEFORME DE STAGE DE LA
: FONDATION BIAT

Creation of an Information portal and a 'data-centric' user acquisition platform that enables audience
gualification and dissemination. The portal is set up with an outreach strategy tailored to needs through
digital marketing campaigns.




We Create Tools
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Creation of a scheduling management digital app for coaches at California Gym




We Unlock Opportunities

Investor Day 201/

Creation of the Investor Day and the Impact Report:
Meetings with Investors for business opportunities
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We Engage Audiences

EN PARTENARIAT AVEC

FONDATION FONDATION . b FONDATION Sl FONDATION ST
JIBIAT A31RY - Pauphine | PsLx LSS ENGAGE AlETAT
RS s O POUR LA JEUNESSE POUR LA JELUNESSE

4

FACTGFIGURES,  o——

TUNISIAN ge————

EXECUTIVE
MASTER

NTREPRENEURIAL
COYTEM THROUGH
NFOGRAPHICS

AND MAPPING

ENTREPRENEURS OF TUNISIA, I'observatoire
de I'écosysteme entrepreneurial tunisien.
www.eot.tn

MANAGEMENT
ET POLITIQUES
DE LA CULTURE

Si vous avez entre 15 et 25 ans et si vous Executive Master - Management et Politiques de
la Culture. un dipléme d'université visant la

étes créatif et entreprenant, alors re'joignez formation des acteurs culturels sur la gestion et
SPARK. le pragramme de la Fondation BIAT I'administration d'organismes culturels et a la
qui révele en vous I'entrepreneur de demain. mise en ceuvre de politiques culturelles.

ENGAGE. le programme qui appuie les initiatives
citoyennes des jeunes dans leurs communautés.

Providing advisory and support services for program creation, branding, communication, and outreach




We Enhance Performances

sovuns suerenners (NS

~ ALETRANGER La plateforme d'évaluation de MyBIAT _ =7 PlanEpargne Résidence

| # Epargnez pour devenir propriétaire
Avec les Crédits | - ‘ #’ PR e

Immo BIAT Tounessna, | P R
votre réve de propriété en | Engagés avec vous BIAT

TuniSie deVient Vite réalité ! Blenvenue sur Ia plateforme - e

d’évaluation de \VyBIAT.

Advising on the strategy for lead acquisition to strengthen BIAT's commercial capabillities
and the acquisition of new TRE clients and new savers across various segments.
Implementation of web platforms and digital marketing strategies. Migration strategy for
users from Biat Net to the new Internet banking application Mybiat.

3¢




RRC - Portfolio



We Design Creative Campaion




Rebranding Carte Assurance 2022

(in) (@) (F) www.carte.tn

CARTE

ASSURANCES

L’avenir

aveC assurance

M Numeéro Bleu ~
L. 821010 80 |
"

Carte - TVC Carte Rebraning



https://www.youtube.com/watch?v=p7D8sJ4_bkM

Rebranding UBCI 2022

www.ubci.tn www.ubci.tn

UBCI - TVC Rebranding

3*



https://www.youtube.com/watch?v=-etto_BYZZc

UBCI Pay 2022
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UBCI Pay 2022
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UBCI - TVC UBCI Pay UBCI - TVC UBCI Pay



https://www.youtube.com/watch?v=oY352M-4BUI
https://www.youtube.com/watch?v=DFnr_Df47mE

TVC TIA 2022



https://www.youtube.com/watch?v=ovPc13Vx0ho

Prints
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RESPONSABILITE
CIVILE
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L’ASSURANCE DES PROFESSIONNELS
DU SECTEUR MEDICAL ET PARAMEDICAL

Professionnels de la santé, Découvrez I'offre MIHNATY de CARTE ASSURANCES qui garantit votre Responsabilité Civile et vous accompagne
dans I'exercice de vos fonctions, aux meilleurs tarifs et conditions du marché H

ASSURANCES

www.carte.tn On vous l'assure.

R H A B T Y
‘ ASSURANCE AUTO

ROULEZ ... ON S'OCCUPE DU RESTE.

Afin de vous déplacer en toute sérénité, CARTE ASSURANCES a concu pour vous des offres spécifiques. Découvrez |'assurance automobile
adaptée a vos souhaits et 3 votre budget. Trois Formules simples et modulables pour accéder & de nombreux services et garanties afin de
personnaliser votre contrat. Plus de détails sur notre site internet.

ASSURANCES

www.carte.tn On vous l'assure.
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Prints

FONDATION

AIBIAT

FPOULIR LAJEUINESSE

Enlighten your mind

spark

Si vous avez entre 15 et 25 ans et si vous
Btes créatif et entreprenant, alors rejoignez
SPARK. le pragramme de la Fondation BIAT
qui révéle en vous lI'entrepreneur de demain.

iy O a

WWW.FUNUATIUNBIAT ORG. TN

¢&PEN

STARTUP TUNISIA

Entrepreneurship and social
innovation program for students.
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Fondation Biat
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Enlighten your mind
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ENTREPRENEURS OF TUNISIA, I'observatoire
de I'tosysteme entreprencurial tunisien.
www.eak.tn
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Si vous avez entre 15 et 25 ans et si vous Exacutive Master - Management et Politiques de
3 ati fos la Culture. un diplime  duniversité visant la
A f a .

i e entr-prenart_. it s et formation des ecteurs culturels sur la gestion et
SPARK. le pragramme de 12 Fondatian BIAT ladmrinistration d'crganismes culturels et 3 la
qui révéle en vous I'antrepreneur de demain. mise eneayee e palitigues oollurellss.

yens il

ENGAGE. le programma qui appuie s initiatives
citoyennas des jeunes dans leurs communautas.

Support in the branding strategy of the BIAT Foundation, creation of the visual identity
and the entire graphic charter based on a brand architecture focused on areas of
Intervention (Education, Culture, and Entrepreneurship). Creation of the graphic signature




https://www.eot.tn

AN ECOSYSTEM CATALYZER

/() Co-WORKING SPACES IN TUNISIA 03 2019

THE NUMBER OF COWORKING SPACES INCREASED BY 57,9% COMPARED T0 Q1 2018
+ + 22 COWORKING SPACES

COWORKING SPACES BY SPECIALTY WANSTRESy

“INTRAPREMCIRSH ¢ AEHELLLRL

COWORKING SPACES IN FIGURES

TOTAL HOSTING NUMBER OF HOSTED NUMBER OF HOSTED
1544 R 404 S 13 1 13 1. 180222 14 1 (IR

++38.47% ++16,42% 1+162% ++292,86% ++428

COWORKING SPACES IN PERCENTAGES

53,48% b8 5192% ROl 72,34%

FEMALE COWORKERS NEW COWORKERS COMPARED OF COWDRKING SPACES WERE LAUNCHED

T0 LAST YEAR WITH THEIR OVIN RESOURCES
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https://www.youtube.com/watch?v=xgL5JxnRn7w
https://www.youtube.com/watch?v=CUhKzK-bSDk
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https://www.youtube.com/watch?v=fngm7LLtf9Q
https://www.youtube.com/watch?v=lYYXvPGAwOo
https://www.youtube.com/watch?v=D1r8cLaF_Aw
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Motion Desighn Video



https://www.youtube.com/watch?v=yEbCmBxNfUI
https://www.youtube.com/watch?v=fHi43f8GXe8

3D Motion Design
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Motion Design 3D Video : Promocote



https://www.youtube.com/watch?v=aeoJ0Yw3QQw
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Motion Design Video : GIZ A-Reset Motion Design Video : A-Reset



https://www.youtube.com/watch?v=WyfmawP6mcM
https://www.youtube.com/watch?v=HOTg-8mMRBw

Event retrospective videos
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https://www.youtube.com/watch?v=yhibfdonu0o
https://www.youtube.com/watch?v=7WjIyZp5w2s
https://www.youtube.com/watch?v=Ahh7g-hZgU0

Event retrospective videos

GlZ-Forsight GlZ-Ux Design



https://www.youtube.com/watch?v=UHEOuh91ykY
https://www.youtube.com/watch?v=cuJbq3HCRtI

Event retrospective videos

GlZ Go Rise GlZ Soft Landing



https://www.youtube.com/watch?v=WsEr87tagrE
https://www.youtube.com/watch?v=6m9xk02dpOY

Event retrospective videos

GlZ Coworkup Podcast : Khedma Ndhifa



https://www.youtube.com/watch?v=PuMZLBNvWsY
https://www.youtube.com/watch?v=c2CsKifXdRI

We Design Logos & Brand identities




Brand Identity and Graphic Guidelines
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California GYM Rebranding
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ldentité Visuelle et Charte graphique Sagara
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Rouge corail

RVD R220/VT0/B50
HEO4E32

Noir
RVE RAS/VASIBAS
#202020

Blanc

RVE R255/V255/B2565
#FFFFFF

Gris moyen
BVD R208/V213/B222
*O0DLDLE

Gris léger
RVE R244/V239/8238
HEAFFEE

Rouge corail
CMJN CU/ME3/JBU/NO

Noir
CMJIN C30/M30/J20/N100

Blanc
CMJN CO/MOSICIND

Gris moyen
CMJIN C1O/MG/JOINLS

Gris léger
CM.IN C2/M2/J4/N&

Rouge corail
FANTONE 1785 €

Noir
PANTONE PROCESS BLACK

Blanc
PANTONEP 1-1U

Gris moyen
PANTONE 535 C

Gris léger
PANTONE COCL GRAY 1 &




ADS

by Saqara

Gagnez en efficacité

pour vos consultations d'entreprises

e tabiosss 40 bond

ZI Lancez simplement (\, Centralisez vos données
vos appels d'offres dans un seul espace sécurisé
Q Suivez vos consultati g signez électroniquement
= entemps réel vos dossiers march &
Gagnez du temp Trouvez des entrep

dans la comparai fres A~ dansvotre ré gion

[L]a]mlo]T]T]E]
TRTRaTI 1Rz

@oic

Saqara

Solution

d’Appel d’Offres

Spécialisée dans le lancement, le suivi et 'analyse
des réponses aux consultations d'entreprises

o =

Ensemble,
apportons notre
plerre a édifice.

Sagara Rebranding

\ VT3
\4" ]/

Saqara

Solution

d’Appel d'Offres

Spécialisée dans le lancement,
le suivi et 'analyse des réponses
aux consultations d'entreprises

das appols doffras des budgets

Ensemble,
construisons plus

Saqara

Saqara

Lorem ipsum

Magnat oditiis ‘
Magnat oditlis Magnat oditiis
mosseri volupta.  mosseri volupta.

Lorem ipsum

Magnat oditiis ’
Magnat oditlis Magnat oditlis
mosseri volupta.  mosserl volupta.

Build a better

VOILIC] LOCUICL]C

Supporting the French startup AOS In Its rebranding, graphic research, creation of visual
identity, stationery, digital guidelines, commercial materials, social media guidelines,
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Capital Branding

L‘ SMART CAPITAL

Flon Ben Flen
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UBCI Rebranding

POURGUOI DEVOIR CHOISIR ?
SUBCI FINANCE TOUS VOS PROJETS DEVENEZ

PROPRIETAIRE

47 V
3 S
R S S -
ﬁ% x;:go % Ml
4 J UBCI —— UBC' www.ubci.tn
www.ubci.tn 1
({JinJo)
PROFESSIONNELS DE LA SANTE,
U_[foql VOUS AVEZ AUSSI BESOIN QUE

UM o RS T
L L R

L'ON PRENNE SOIN DE VOUS

LIVRET UBCI www.ubcl.tn UBC'
e ——

D'EPARGNE

1000 A R 0 507 ] 9 Sl A SOUAARE M ) A i ey S
- 2t et T80 B 200

*<UBCI

Eeb S St ]

LIVRET D'EPARGNE

www.ubci.tn

EUECH

UBCI Rebranding. Complete overhaul of the branding and the graphic guidelines starting from the creation of the new logo, stationery
guidelines, print materials, payment mediums, external and internal signage, advertising guidelines, digital guidelines, ATM animations, mobile
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app, and the website. The full deployment of the new charter was carried out within a span of 3 months.




Carte Insurance Rebranding

(CARTE (CARTE (%\.E"E

..........

Nom de
Pagence

1 Je signe électroniquement
L
J? J— di CARTE mes contrats d’assurance CARTE
ou je veux, quand je veux. - :
~ ou je veux, quand je veux. it

( rsermgn i msnmrom 1 R s T B g | ke SAETE - Lok BEA - Snben e Hak 23 ‘\l-)
O ey S

o BF=ETAPE
@ A~ # DU 08 Au 10
(H 9 / SEPTEMBRE 2023

(in) (@) (T) ww.carte.tn

// -OREM IPSUM
|| DOLORSI™ )
L\ Lorsmipsum delor s v ~
) HOTEL MAGIC LIFE
Sy, = MANAR - HAMMAMET
(s
/| LOREM IPSUM ASSURANCES
. DOLORSIT
=3 W
@é - ' ._].LmLJ:I.n.II .ga.l
. . U L.’ﬂ v *JEU VALABLE DU 15/10/2022 AU 15/11/2022
{f LOREM IPSUM {{ LOREM IPSUM *Jeu destiné exclusivement aux assurés CARTE ne disposant pas d’un compte sur la plateforme carte.tn
4 COLOR 811 s DOLCR SIT Numero Blew -
CEZ 101090 |
) .
(CARTE | PADEL CIRCUIT www.carte.tn D ( CARTE | Leenir www.carte.tn D
s BY §tec g

Rebranding of Carte Insurances and Carte Vie. Complete overhaul of the graphic guidelines starting from the creation of the new logo, stationery
guidelines, print materials, external and internal signage, advertising guidelines, digital guidelines, mobile app and the website. The full
deployment of the new charter was carried out within a span of 3 months
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Logotype: Espace de protection et taille minimale
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Logotype: Construction

Construction
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Logotype Piliers 4
/,..A Enhanced services
0’ \.‘9/ ’0 to citizens for social,
\v economic, and regional inclusion
A An environment
conducive to sustainable
’. =3 Q‘ economic growth and private
Y sector-led job creation
Al: A more effective
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World Bank’s TERI Program Branding

Les interdits

TUNISIA ECONOMI INCLUSION

g
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1-ckarger les couleurs ;
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Les couleurs
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Agrotech
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Biotech
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Neotex

neoteX "
neoteX
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o SQL X : SOUTH MCD SOCIAL CIALDGUE
SOUTHMD SICAL DRLIGSE o y !

SOUTH MED SOCIAL DIALOGUE

UMD S0EW, DALIGE

SQL

SOUTH NED SOCIAL JIALOSLE Lorem ipsum dalor sit amet,

conseclelur adipiscing elit.

s " "

SOUTH MED SOCIAL DIALDGLE

Empowerirg sadial poae
in the Medterrenean

Lorem ipsum dolor sit amet,

41 N
é&(ﬂ En’ consecletur adipiscing elil.

P T et

Lorem ipsum dalor sit amet,
consactetur adipiscing alit

(INESSMED
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Union of Mediterranean Confederations of Enterprises
Union Méditerranéenne des Confédérations d’Entreprises

BUSINESSMED
W ——
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Solid & Business Med Brand identity and guidelines
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TUNISIA

ZST

MOROCCO

ZST

SENEGAL

S1

EGYPT
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TUNISIA
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« Nastati3 »

Branding
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| www. natatir.com

METTRE EN PLACE
UNE POLITIQUE
EMPLOI-HANDICAP?
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TUNISIA

Thriving for Next

web 4
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Thriving for Next
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Thriving, for Next
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Thriving for Next
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Thriving for Next

LOGO

STARTUP T U N I S IA
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www.startup.com
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Vibrant Ecosystem

Skilled Labour Force

Revolutionary Startup Act
Top Notch Infrastructure

Business Oriented

Strategic Position

Tunisia Graphic Toolbox In international tech Conferences
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Thriving for Next
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